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“ The Travel Foundation has shown real leadership in sustainable tourism. 
Its destination programmes have expanded and are demonstrating sound 
sustainability solutions on the ground and these successes are now being 
built on, with replication work in other destinations. The charity is delivering 
effective tools and training to help sustainable tourism become part of the 
travel business. This is where the big opportunity is. By working together, the 
Foundation and travel companies can develop tourism to meet the growing 
demand for greener goods and services in this country and abroad, and secure  
a more sustainable future for the travel industry in all senses of the word.”

“ The Travel Foundation's work in making  
tourism more sustainable is tremendous –  
it is so important to get the local communities 
involved. I've been very impressed by what has 
been achieved by local people and the travel 
industry working together for the real benefit  
of people, the environment and wildlife.”  
HRH THE PRINCE OF WALES, DURING HIS 
ROYAL VISIT TO THE TRAVEL FOUNDATION'S 
PROJECT SHOWCASE IN TOBAGO,  
6 MARCH 2008

“ Eat in local bars and cafes, buy locally-made 
souvenirs, consider offsetting your flight... and 
consult the Travel Foundation, an excellent charity 
we support, which is a mine of information on 
ethical tourism.”  
TIPS FOR BEING A GOOD ‘ETHICAL TOURIST’ 
BY WILLIE WALSH, CHIEF EXECUTIVE OF 
BRITISH AIRWAYS (BA HIGH LIFE MAGAZINE, 
FEBRUARY 2008)

“ This is groundbreaking stuff. We work in 94 
countries and do some community-based projects 
already and, to my knowledge, there has been 
nothing like this.”  
NICK NIKOLSKY, PRODUCT AND OPERATIONS 
EXECUTIVE, EXODUS ON THE TRAVEL 
FOUNDATION FUNDED COMMUNITY-BASED 
TOURISM INITIATIVE IN THAILAND

“ The women of Chumpon village, 125 miles  
south of Cancun (Mexico), make jams and 
marmalades from local fruits, and the Travel 
Foundation is helping them to sell these to  
a major hotel chain. As a result, the villagers 
and their families now have fresh hope for  
the future. Kanthi and her family in Sri Lanka  
lost everything in the tsunami that swept away 
their home and possessions. Now, with the  
Travel Foundation's help, they have a new  
home and are growing their own food thanks  
to mango, cassava, coconut and rambuttan  
trees they have received.”   
BUSINESS LIFE MAGAZINE, FEBRUARY 2008

MAKING A DIFFERENCE
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JOAN RUDDOCK 
MINISTER FOR CLIMATE CHANGE, 
BIODIVERSITY AND WASTE



The Travel Foundation is an independent UK 
charity, founded in 2003 to help the outbound 
travel industry manage tourism more sustainably. 
The Foundation offers an essential resource for  
the industry, providing tools, guidelines and 
training to help companies take effective action 
and integrate sustainable tourism into every  
aspect of their business.

Our ultimate aim is to protect and enhance  
the environment and to improve the well-being 
of communities in destination countries.  
Our destination programmes test out sustainable 
solutions on the ground. We then work to develop 
tools and guidelines to enable replication of 
good practice at mainstream destinations across 
the world. As part of this process, the holiday 
experience for tourists is enriched, now and  
for the future.

The Foundation is working towards: an industry 
more aware of the issues and the need for a 
sustainable approach; individual companies taking 
sound steps towards this goal; and consumers 
who are more informed and willing to take action 
for a more sustainable holiday. 

Working closely with our partners, we are making 
real progress towards these goals. We can create 
lasting change in the travel industry and its 
destination countries. Developing sustainable 
tourism offers us a positive message about travel, 
as well as a way to safeguard tourism and tourist 
destinations for the future.
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THANK YOU TO OUR DONORS AND 
FUNDRAISING PARTNERS:
Advantage Travel, Bales Worldwide, Beat  
The Brochure, Carnival UK, Cosmos, Explore,  
The Foreign and Commonwealth Office, 
Hidden Greece, Institute of Travel and 
Tourism, Keycamp, Lowcostgroup, P&O 
Cruises, P&O Ferries, Servisair, Sunvil Holidays, 
The Travel Foundation Netherlands, Titan 
Tours, Thomas Cook / MyTravel, TUI UK /  
First Choice, Virgin Holidays.

THANK YOU TO THOSE ORGANISATIONS 
WHO PROVIDED ‘IN-KIND’ SUPPORT:
ABTA, British Airways, The Cranfield Trust, 
Discovery Tours, The Federation of Tour 
Operators, First Choice Holidays, The Foreign 
and Commonwealth Office, NATS Holdings, 
MyTravel, The Overseas Development Institute.

THE TRAVEL FOUNDATION



The Travel Foundation is a pioneer in its field.  
There is no other organisation undertaking the 
same portfolio of activities and I welcome you  
to our review of this work in 2007 / 2008.

In this our fourth year, the Foundation has grown 
in both scale of operations and profile, working 
with an increasing range of valued travel industry 
partners and NGOs and with the UK government. 
Increasingly, the industry turns to us as the leading 
authority on developing sustainable tourism. 

This year has seen our destination programmes 
expand into new countries, setting new examples 
of the way tourism can work to the benefit of  
the environment, local communities and visitors.  
We have also increased the range of resources  
we offer to support the UK travel industry.

In 2007 income for the Foundation topped  
£1 million for the first time, with the help of  
major new partners MyTravel (now part of Thomas 
Cook) and Cosmos. Other new partners who have  
signed up to raise funds are Bales Worldwide, 
Beat The Brochure, Lowcostgroup, P&O Cruises, 
P&O Ferries, Servisair and Titan Tours. 

This strong growth means we have already been 
able to extend our operations. Expenditure on 
destination programmes grew to £713,688, an 
increase of 31%, with total spending on charitable 
activities rising to £935,457. We are mindful of 
the need to keep administration costs low and in 
2007 these fell to 13.5%. We raised £1,092,282 
to support our work, chiefly through customer 
fundraising schemes run by our tour operator 
partners. We raised over £80,000 in corporate 

donations, as well as over £14,000 worth of 
donations in kind. We can now use this firm 
financial base to expand our programmes and 
support for the industry still further.

That we have been so successful is due in no 
small part to the hard work and creativity of our 
dedicated staff, led by Chief Executive, Sue Hurdle. 
They are leading the way in developing new 
expertise in the industry. I extend the thanks of the 
Trustees to them all. We also have the benefit of 
a Board of Trustees which represents every aspect 
of the travel business, bringing their expertise and 
experience to bear on delivering the Foundation’s 
aims. Our Board of Trustees brings experience from 
travel organisations, NGOs, government and the 
charitable sector. They include some of the most 
respected names in the industry. I would like to 
thank them for their valuable time, in helping  
to deliver the Foundation’s aims. 

With this team in place, we look forward in  
2008 to working with our partners in the UK and 
around the world to create effective and necessary 
change in favour of sustainable tourism.

Finally, I would like to thank Derek Stevens, who 
has chaired the Foundation from its beginning. 
Derek stood down at the end of 2007 and we 
owe him a huge debt of gratitude for successfully 
getting the Foundation off the ground and leaving 
it in such a strong position.

WELCOME FROM THE CHAIRMAN

ROGER HEAPE 
CHAIRMAN OF THE BOARD OF TRUSTEES
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2007 has been another year of exciting growth. 
The team has worked intensely helping partners 
make a positive contribution to destinations 
and supporting industry in understanding and 
practising sustainable tourism. And, as public 
debate about the need for a more sustainable 
future grows, we have delivered the kind of good 
news stories to the media which demonstrate the 
real benefits of sustainable travel and tourism.

The scale of operations continues to grow. 
In our biggest-ever campaign, Sustainability  
Tips for Accommodations, we delivered detailed 
information to 10,000 hotels in Spain, Greece  
and Turkey (see pg 17).

We have built on increasing knowledge of best 
practice, developing expertise through practical 
application that can be replicated, e.g. we 
expanded our focus on community benefit into 
Thailand and Brazil. Our experience in improving 
local agricultural supply to the tourist industry 
means we are now supporting community 
agriculture in Tobago, The Gambia and The 
Dominican Republic and have extended our focus 
on honey and jam making in Mexico and craft 
making in Sri Lanka, Kenya and Tobago, helping 
local people benefit from tourism.

New ideas in 2007 included developing skills 
to supply craft and embroidery to tourists and 
hotels in Tobago. We used our expertise to work 
with local businesses and UK operators to create 
innovative excursions. We have helped create new 
tours in Cyprus, The Gambia, Brazil, Thailand and 
Sri Lanka (see pg 11) and improved community 
benefits from tours in Kenya’s Masaai Mara.

2007 saw the development of the Travel 
Foundation’s approach to addressing the impacts 
of climate change. Building on our destination 
experience, we have developed a partnership  
with The Converging World (TCW), a charity  
that generates clean energy in India through  
(UN certified) wind farms and donates income  
from the sale of energy to sustainable 
development initiatives in the developing world. 
The Travel Foundation is working on destination 
initiatives to reduce carbon consumption, such  
as providing solar technology to communities that 
would otherwise use fossil fuels. Our partnership 
with TCW forms a key part of the new collective 
carbon reduction scheme, Reduce My Footprint.

In all we do, we are conscious that where it is 
possible to do so, we must create measurable 
results. We have worked hard during the year  
to put systems in place to evaluate our destination 
programmes and we are also looking at how  
we can measure change within the industry.

We’ve been ‘measured’ this year, with the second 
biannual external audit of our activities. The audit 
highlighted that we have “significantly gained 
in stature and capability since the previous audit 
in 2004 and have attained a widely accepted 
position of being the central point of contact 
for sustainable travel in the UK” (Reassurance 
Network 2008). It is on these firm foundations that 
we will continue to build for a sustainable future.

My tireless executive team must be congratulated 
for their collective efforts towards making the 
Travel Foundation into an organisation we can  
all be proud of. Many thanks to them all.

REPORT FROM THE CHIEF EXECUTIVE

SUE HURDLE
CHIEF EXECUTIVE
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WIDENING PARTNERSHIPS
The Travel Foundation will continue to focus  
on developing partnerships with organisations  
in the travel industry. Our industry relations are 
vital both to achieve our aims and to support  
our work. As we look to extend lessons learned  
to other tourism destinations we will rely 
increasingly on managing delivery through 
international partnerships with other kinds of 
organisations. The end of 2007 saw the launch 
of the first Travel Foundation affiliate, with the 
creation of the Travel Foundation Netherlands 
(TFNL). We will work closely with TFNL to deliver 
initiatives in destinations attracting both UK 
and Dutch holidaymakers. We will also pursue 
partnership opportunities beyond the travel 
business – e.g. with NGOs – to help more 
destinations enjoy the positive benefits of 
sustainable tourism.

MEASURING SUCCESS
To make sure that the Foundation is achieving  
its aims, we will continue to analyse our activities 
and achievements against measurable targets. 
Meanwhile, we will be investigating ways of 
measuring change within the travel industry. 

SUSTAINABLE TOURISM IS ALREADY 
MAKING A WORLD OF DIFFERENCE 

–  520 farmers now supplying hotels with 
earnings up to 300% more.

–  10,000 accommodations in Spain,  
Turkey and Greece educated on top 
sustainability actions, with a focus on 
reducing carbon emissions.

–  25 new sustainable excursions created, 
benefitting 51 destination communities, 
earning up to 800% more income for 
families there and offering new experiences 
to customers.

–  1,600 children are learning about 
horticulture and beekeeping, investing  
in their future and keeping traditional skills 
alive. 3,400 children are learning about 
sound environmental practices.

FUTURE FOCUS
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Our focus on the people living in destinations 
includes local supply, as well as sustainable 
excursions. 

IN SRI LANKA, WE’RE HELPING BEACH BOYS 
BECOME PROFESSIONALS!
Sujith no longer works as a ‘beach boy’; he now 
supports Nirosha and their baby boy Mihiranga, 
as a retrained professional guide. He works within 
a group, taking turns to promote excursions to 
tourists... without hassle! He and his family are so 
proud that he is now a professional guide with a 
much brighter future. The guides have even set up 
a community fund, to help others in their village 
benefit. Visitors are happy too... less hassle and 
better quality excursions!

73 ‘beach boys’ have already been trained  
as part of this successful scheme.

IN THE GAMBIA, FARMING IS GIVING HOPE  
TO THE UNEMPLOYED
Musa is 22 and had been unemployed since 
leaving school. He now works on our training 
farm, where he has learnt about organic farming 
and micro-gardening to supply vegetables to local 
hotels. Musa has already saved £300 to invest in 
his own commercial garden. The new income is 
also helping his younger brother, who is now able 
to go to school. Fresh hope for the family and 
good local food for visitors to enjoy! 

440 farmers are now earning up to 300% 
more by supplying hotels in the Caribbean 
and The Gambia.

IN MEXICO, WE’RE REBUILDING  
LIVELIHOODS WITH BEES
Hurricane Wilma left a barren landscape for Araceli 
and the rest of the Benito Juarez community.  
She is now filled with fresh hope for the future, 
as the leader of a new honey production scheme. 
The initiative is allowing the community to make 
a living from tourism without having to leave their 
traditional homes and is also helping to protect the 
endangered Meliponini bee. Visitors also get  
a sweeter taste of Mexico!

13 communities have fresh hope for the 
future through beekeeping in Mexico and  
The Gambia.

IN THE CARIBBEAN, WE’RE HELPING WOMEN 
BECOME SUCCESSFUL ENTREPRENEURS
Amril has recently been trained in creative 
embroidery and is selling quality embroidered 
clothing to tourists. Her new-found skills can earn 
her up to £70 per item, which is already making 
such a difference to the family’s life! Amril is so 
enthusiastic about her new business and visitors 
get the chance to take home a unique piece of 
the Caribbean! 

95 women have already been trained in  
craft making in the Caribbean, Sri Lanka  
and Kenya.

A PARTNERSHIP FOR CHANGE – 
PEOPLE

THE TRAVEL FOUNDATION AIMS TO BECOME AN INDISPENSABLE  
RESOURCE FOR THE TRAVEL INDUSTRY, HELPING COMPANIES TO TAKE 
EFFECTIVE ACTION ON SUSTAINABLE TOURISM. OUR PROGRAMMES  
CAN BE ENCAPSULATED IN THREE MAIN ‘THEMES’: PEOPLE, 
ENVIRONMENT AND EDUCATION. 
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LOCAL SUPPLY

We initiated our drive for local supply with 
agriculture, where we have successful farming 
programmes in Tobago and The Gambia. We have 
now widened the focus to include other produce, 
including jam, honey and crafts. 

JAM AND SPA PRODUCTS
We are working with Maya women near the  
Sian Kaan Reserve to create ‘jungle jams’ using 
fruits such as Pittaya cactus, pineapple and papaya.  
New recipes are brewing in a brand new jungle 
kitchen. The project is due to expand to involve  
25 Maya women. 

In two communities near Holbox, we’re supporting 
honey production from the Meliponini, the 
Royal Maya Bee – honey prized for its medicinal 
properties. The project supports the conservation 
of this endangered bee species. The project is 
being expanded to involve ten more communities 
during 2008. 

We are working with consultants and providing 
training so that production processes meet the 
high health and hygiene standards needed for sale 
to the tourist market. A number of retail outlets 
and hotel chains are interested in stocking these 
products and we expect the first batch to be on 
sale in summer 2008.

 

The Foundation is also working with Maya 
communities to create sample jungle soaps and 
spa products, using indigenous herbs. The idea 
is that one community would grow the herbs, 
another manufacture soaps and a third carve soap 
trays. We have a number of hotel spas interested. 

AGRICULTURE – VALUE-ADDED
In The Dominican Republic, the Travel Foundation 
is looking again at agriculture and the supply 
chain and also at how to ‘add value’ for tourist 
businesses. For example, as well as growing 
cassava and milling it for flour, local suppliers  
are testing the creation of a pancake mix from  
the flour to supply hotels on the island with 
an easy-to-use product. It’s early days in this 
programme, but our partners are developing 
relationships with tourist accommodation in 
the Republic to identify a range of value-added 
opportunities. The aim is both to increase 
profitability for local communities by supplying 
value-added products and to reduce air miles  
by sourcing more produce from the island.  
This focus will continue in 2008.
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CRAFT
During 2007, we set out to give local women 
in Tobago a new, practical skill and to develop 
a niche market for high quality craft items and 
embroidered clothing (e.g. uniforms embroidered 
with company logos) and soft furnishings  
(e.g. towels) for sale to tourists and hotels. 

The Foundation, with the help of the Tobago 
Government, trained a group of 20 women in  
the art of creative embroidery, using high-tech 
sewing machines purchased for the project.  
The training course was completed in February 
2008 and now the beautifully embroidered 
clothing the women have produced is being sold 
for as much as TT$700 (around £70) per item. 

The project aimed to provide new skills to help 
develop a new business opportunity. There is 
nowhere else in Tobago offering this kind of 
machine embroidery, so as a result of our training, 
these women have a great opportunity to pioneer 
a professional service that is already showing signs 
of being in high demand. Several orders were 
placed before training had even finished!

In Sri Lanka we have already established the 
Dickwella Lace Centre, which has trained 47 local 
women in new product development and 46 in 
lacemaking skills, mainly unemployed women 
and school leavers. Training is ongoing and during 
2008 a promotional programme is planned to 
get more tourists to visit the Centre.

At Ujamaa, in Mombasa, Kenya, a community 
market is now open for group excursions following 
a launch in August 2007. The market provides 
an opportunity for small scale craft producers to 
sell products to tourists in order to increase their 
income. It also offers customers an alternative tour 
experience to the usual beach and safari options.
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SUSTAINABLE EXCURSIONS

THE GAMBIA
The Rural Gambia excursion set up in 2006 as 
part of the project goes from strength to strength. 
Visitors enjoy the chance to see the farm and to 
learn about honey production in the village of 
Sifoe, where the excursion promotes beekeeping 
as a sustainable source of both income and  
employment for six people. A café has been  
set up to welcome visitors.

The ‘Roots’ excursion, based on the television 
series, is one of the most popular in The Gambia. 
However, there are limited opportunities for local 
people to benefit economically from this tour, 
which means, instead, that tourists are hassled a 
lot, as communities try to gain income. We will be 
working to develop a more sustainable excursion 
which allows villages to benefit and so also 
improves the overall experience for customers. 

CYPRUS
The CSTI has created a second ‘village route’, 
a self-drive into the rural Orini Larnaka area of 
the island. Three more routes are in preparation 
and will be promoted from June 2008. Booklets 
describing the routes have encouraged 
holidaymakers away from the coast to enjoy local 
culture, bringing income to small communities and 
discouraging the abandonment of inland villages. 
The first route delivers the benefits of tourism to 
31 communities and 70 local businesses, bringing 
over 2,500 people to discover rural Cyprus.

BEACH OPERATORS
From ‘beach boys’ to professional guides.
In Sri Lanka, the Foundation is working with 
local hotels and beach operators in an innovative 
project to reduce hassle for tourists on the popular 
Beruwela Beach. The project is also ensuring that 
local communities benefit. Following research with 
local people and businesses, a group representing 
all stakeholders developed a training scheme 

for beach operators. This training encourages 
positive ways of interacting with holidaymakers 
and provides the knowledge necessary to become 
formal local guides. 

No less than 72 beach operators have already 
been trained and have organised themselves into 
smaller groups so that only one representative of 
each group is on the beach at a time, giving equal 
opportunity to secure tours and sell their wares. 
They split tour revenue among group members,  
so that everyone benefits. Part of the income goes 
into a community fund to support families in need.

We piloted the project at The Riverina Hotel, where 
complaints from guests about pestering have since 
reduced to almost nothing. The initiative will be 
rolled out to at least three more hotels this year. 
Many more hotels are already interested.

LINKING COMMUNITIES AND TOUR 
OPERATORS
A new project is working with ten Thai 
communities to help them develop active, 
authentic and ethical tour programmes which will 
be fun for tourists and support the communities 
and the environment in which they live. We are 
working in partnership with UK operators and with 
the Community Based Tourism Initiative (CBT-I,) 
which aims to spread the load of tourism more 
widely across rural Thailand. In November 2007, 
the CBT-I met nine UK operators to share ideas for 
working together to benefit both local people and 
customers. In April 2008 the UK operators visited 
Thailand to meet the village communities. 

Nine tours, each differing according to the culture 
and traditions of a particular destination, will bring 
tourists to stay with Thai families and accompany 
them in their daily work, taking part in activities 
such as fishing, farming, jungle trekking, cooking 
and using natural dyes. Trained community guides 
will lead the tours. The pilot project could provide 
income for 800 households, with the potential to 
expand further into the CBT-I community network.
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The Estrela Exchange, a UK / Brazilian NGO, has 
been taking visitors on tours in Bahia for many 
years, but now with the help of funding from the 
Travel Foundation, has formalised this experience 
into a number of sustainable community tours, 
working with Afro-Brazilian women and youth 
grass roots groups in villages near Salvador.
 
Just getting underway in 2007, the project 
has first focused on capacity building with five 
performance art groups, helping them to better 
understand tourism and how to manage it.  
The Estrela tours will take visitors from the 
main resorts to visit local markets, to see locally 
produced crafts, and to watch and take part 
in activities like samba percussion music, Afro-
Brazilian dance and poetry which represent an 
exciting alternative to more standard carnival  
and beach visits.

FAIR TOURISM
Working in partnership with Tribal Voice 
Communications (TVC), our successful project 
has introduced a new payment system so that 
five communities in the Masaai Mara receive a 
fair income from tours to their villages. A voucher 
arrangement with the tourist lodges and KATO 
(Kenya Association of Tour Operators) means 
fees don’t end up in the hands of tourist industry 
intermediaries, but go directly into village bank 
accounts. Income increased by over 800% during 
the first six months.

The five communities have now united to form the 
Mara Triangle Masaai Villages Association, taking 
greater control of their own businesses. Instead of 
competing for trade, the villages make sure they all 
benefit from excursions. Each village has managers 
appointed to ensure a culturally authentic visit and 
training has helped villagers understand the needs 
of tourists and operators. Curios are sold in a less 
pressured way, increasing sales by 20% in the 
process. We are now extending this programme to  
a further 20 villages on the other side of the Mara.
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LOOKING AHEAD
For 2008, we will be working to extend 
lessons learned from our Tobago programme 
to other islands important for British tourism 
in the Caribbean region. We will identify and 
provide technical support to initiatives that 
focus on increased supply of local goods and 
services to the industry or on conservation 
of resources and the environment. We hope 
to develop partnerships with Jamaica and 
St Lucia and extend our programme in The 
Dominican Republic. 

The Foundation is also working with TVC 
to reduce the negative impacts on habitat, 
wildlife and local communities of irresponsible 
driver guide behaviour, by improving guiding 
standards in Kenya. Building on our best 
practice guidelines on animal interactions, 
driver / guide training modules have been 
developed and will be delivered in the Masaai 
Mara Game Reserve and Tsavo East National 
Park. The project aims to provide a model 
for responsible wildlife viewing which can be 
replicated in other parts of Kenya.



TRAINING GUIDES TO PROTECT  
NATURAL RESOURCES
We are currently working in South Sinai in Egypt 
to deliver snorkeling guide training and local /
eco-guide training and certification. These courses 
aim to improve the standards of excursions 
offered by tour operators, provide employment 
opportunities for local people and at the same 
time, help to protect the natural heritage of South 
Sinai. As a result, visitors will also be able to better 
understand and appreciate these beautiful and 
fragile marine and desert ecosystems. The training 
schemes will commence in April 2008. 

TREES FOR LIFE
More than 100,000 trees were planted in Sri 
Lanka during 2007. 83,000 have been planted 
in conservation areas and tsunami housing 
villages. The initiative encourages tourists to buy 
a tree and plant it or donate it to a family. 6,300 
children have participated in school awareness and 
biodiversity education programmes. Now proceeds 
from a new rainforest excursion will help fund 
environmental education and support community 
tree nurseries.

SUSTAINABLE SEAFOOD
The Travel Foundation is working with the Buccoo 
Reef Trust and the Tobago House of Assembly 
to promote conservation of Tobago’s seafood 
resources, through changing purchasing habits. 
Popular seafood species are under serious threat 
from over-fishing, with potentially devastating 
effects for local communities, the economy, 
wildlife and, ultimately, tourism. The Buccoo Reef 
Trust has carried out scientific research to identify 
those species which are declining.

The Seafood Awareness Campaign attempts  
to bring to the attention of fisher folk, chefs  
and tourists which species to enjoy and which 
to avoid. The Foundation is working closely with 
Virgin Holidays to promote this information to 
customers and suppliers via posters, wallet cards 
and handy maps. 

CREATING NEW OPPORTUNITIES FOR THE 
SUSTAINABILITY OF SEAFOOD
An extension of the Foundation’s School 
Gardens programme in Tobago has created a 
demonstration fish farm at Speyside High School, 
where students are learning to breed and harvest 
Tilapia fish which will be sold to tourist restaurants 
as a viable alternative. This will bring new skills to 
Tobago, helping create new business opportunity 
whilst responding to an important conservation 
challenge. This project has excellent potential for 
replication in other destinations.

A PARTNERSHIP FOR CHANGE – 
ENVIRONMENT
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A PARTNERSHIP FOR CHANGE – 
ENVIRONMENT
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CLIMATE CHANGE

REDUCE MY FOOTPRINT
During 2007 we partnered with ABTA, AITO, 
Carbon Offsets Ltd and The Converging World to 
launch ‘Reduce My Footprint’. This initiative helps 
travel businesses and their customers lighten the 
impact of travel on the climate and environment. 
It offers information and advice on how to reduce 
carbon consumption, as well as opportunities 
to offset what cannot be reduced, along with 
care for the environment and people at tourism 
destinations. The Travel Foundation’s contribution 
to the partnership is to develop tourism-related 
carbon-reduction initiatives in destinations.

REDUCING WASTE, WATER AND ENERGY
The Foundation and its local partner in Cyprus 
(Cyprus Sustainable Tourism Initiative) are 
investigating ways of raising awareness of the 
amount of waste generated by tourism and to 
help find solutions. To generate understanding  
and commitment from the tourist industry,  
a conference is planned for September 2008. 
A programme to encourage hotels to reduce 
consumption of water and energy is also 
being developed.

Our lightbulb initiative in Jamaica has been a great 
success. In 2006 we supported a project to get 
hotels to replace incandescent bulbs with low 
energy ones. A review in 2007 showed that 100% 
of the hotels that participated now continue to 
use 90 – 100% of energy-saving bulbs in their 
properties and have reported saving between  
10 – 15% on their electricity bills. The bulbs are 
saving 75% on lighting costs. A real incentive  
for change!
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LOOKING AHEAD
Whale Shark viewing in the Cancun and 
Isla Mujeres waters in Mexico is becoming 
increasingly popular. We’re planning to 
provide training for 60 people in responsible 
whale shark guiding during 2008. Many 
of these people are fishermen, so we’re 
also providing alternative employment 
opportunities in an area where over-fishing 
is a problem. The training will be accredited 
by the Environment Department. We will also 
be looking to create guidelines and training 
for sustainably managing golf courses in the 
Cancun region and Riviera Maya. 

The Foundation is exploring new opportunities 
for projects to reduce energy use in tourism 
businesses in The Gambia, such as using solar 
power for cooking and heating water.

Sri Lanka’s Responsible Tourism Partnership 
is planning to use the Travel Foundation’s 
sustainability tips for accommodations and 
the Travelife Supplier Sustainability Handbook 
as the basis of a carbon savings project.  
We plan to reduce energy consumption in 
coastline hotels.

Our Kenya project is planning to install solar 
power during 2008, to give renewable energy  
to power the water bore hole, as well as 
electricity for the school.

The Foundation and CBT-I are exploring 
ways that the ten Thai communities, and 
others, could reduce their carbon footprint, 
through an audit of current practice and the 
development of a ‘recipe book’ of ideas for 
reducing energy use. 
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ONLINE TRAINING FOR STAFF
We created a new online training quiz for agents 
and front line staff, to develop their understanding 
of sustainable tourism. Endorsed by ABTA, and 
launched at the 2007 Travel Convention, this 
quick and interactive quiz is an entertaining way 
of acquiring knowledge. We are continuing to 
promote its use. Front line staff and agents can  
visit www.maketravelgreener.com for a really 
useful introduction to sustainable tourism in 
just 30 minutes!

TRAINING TOOLKIT FOR MANAGERS
We also launched a comprehensive sustainable 
tourism training toolkit for managers, helping 
companies integrate sustainability into key 
business areas – retail, overseas, purchasing 
and quality, marketing and PR and new product 
development. The ABTA-endorsed toolkit 
is becoming a ‘must have’ for every travel 
organisation serious about taking action.

TURTLE CONSERVATION TRAINING
The turtle conservation training pack with DVD 
was disseminated to over 1000 resort staff in  
pre-season training during 2007. This tool is 
helping overseas staff understand their role in 
helping to protect endangered turtles in Greece 
and Turkey.

SUSTAINABILITY TIPS FOR ACCOMMODATIONS
The Foundation launched a major new  
initiative to deliver top sustainability tips to 
accommodations. Previous attempts to achieve 
energy reduction have floundered on a lack of 
detail about implementation. So the Foundation’s 
new information pack, which was distributed 
to 10,000 hotels in Spain, Greece and Turkey 
in September 2007, features a detailed training 
DVD showing hoteliers how to implement 

recommendations effectively. The pack also 
includes a ‘Top Ten Tips’ guide for managers, and 
individual information posters for areas of hotel 
operation: housekeeping, maintenance and food 
and beverage. We will evaluate the impact  
of the tool during 2008.

CARTOON CAPERS
Hatch, the cartoon hawksbill turtle successfully 
piloted in 2006, extended his range of children’s 
activities during the summer of 2007 with a new 
Play & Puzzle book, distributed through First 
Choice and MyTravel. The Born Free Foundation 
again assisted with input on animal facts.

To continue to help educate future generations 
of travellers, we worked with Keycamp to run a 
national sustainability competition in UK schools. 
A DVD introduced the competition and brought 
Hatch alive in an animation. Children were asked 
to design a green holiday village and Keycamp 
received in the region of 2,000 entries. Thank you 
to Keycamp for getting us involved.

INSIDER GUIDES
Our range of brochures continues to raise 
awareness among UK holidaymakers, as well as 
industry staff. During 2007, a new guide explained 
sustainable tourism in simple terms. The colourful 
brochure can be used with staff or consumers. 
It includes definitions and stories illustrating the 
benefits of a sustainable approach, as well as 
background on the Foundation. We also added 
to our popular range of destination-specific 
guides. All of our Insider Guide range is available 
to download from our website; some are also 
available in hard copy. 

A PARTNERSHIP FOR CHANGE – 
EDUCATION 

OUR COMMUNICATIONS AND TRAINING PROGRAMMES FORM A CENTRAL 
PART OF OUR APPROACH, PROVIDING A WIDE RANGE OF TOOLS TO 
INFORM AND EDUCATE INDUSTRY STAFF, SUPPLIERS AND CUSTOMERS.
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PUBLIC RELATIONS
A major focus of the Foundation’s public  
relations drive is the travel industry, where we 
maintained coverage throughout the year.  
This focus was complemented with targeted  
PR for consumers, with coverage in a number  
of national newspapers, magazines (including  
GQ and the City’s Square Mile) and in-flight 
magazines such as Choices, BA High Life and 
Business Life.

EVENTS
In March 2007 we, along with First Choice  
Airways and Thomas Cook Airlines, invited airlines 
and airport operators to hear about the successful 
pilot project to recycle aluminium cans collected on 
aircraft flying from the UK to Spain. If the piloted 
techniques were applied across all UK routes 
to Spain, 140 tonnes of aluminium would be 
recycled, enough to build a Boeing 767 and  
a Boeing 747!

In June, our Annual Meeting included inspirational 
presentations on our programmes from around the 
world. Travel Editor of The Times, Cath Urquhart, 
chaired a debate on local food.

The Travel Convention in November saw the 
launch of our two new training tools, and an 
appeal by Jonathon Porritt to support the Travel 
Foundation. At the World Travel Market our 
destination programme managers, Rosemarie 
Thomas and Adama Bah, were panel members 
in two keynote debates.

His Royal Highness the Prince of Wales and 
the Duchess of Cornwall visited our Tobago 
programme in March 2008. They met with Sue 
Hurdle along with Travel Foundation Tobago’s 
steering committee and programme team.  

An exhibition was designed to showcase the  
work being done by the Foundation, with the help 
of British tour operators, Tobago’s tourism industry, 
government and the local community. 
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LOOKING AHEAD
Building on the success of ‘Sustainability 
for Accommodations’, the Foundation will 
be targeting snow sports resorts and hotels 
during 2008. After a sustainability road show 
in Andorra in February, an online resource 
will be created to guide on sustainability for 
snow sport resorts. We will create ‘pull’ on to 
the resource with a printed leaflet targeted at 
1500 businesses, as well as other promotional 
activities ahead of the winter season.

To make sure the Travel Foundation can 
meet its aim of becoming a leading edge 
information hub for sustainable tourism, 
we will be putting additional resources into 
developing our website. 

We will also be testing, with both agents and 
consumers, the effectiveness of branding and 
messaging in our range of communications 
materials. This will help us guide future 
communications initiatives.



I am delighted to present my first Treasurer’s 
Report, having succeeded Derek Stevens as 
Treasurer on 8th April 2008. 2007 was a year  
of solid achievement for the Foundation.

INCOME
In last year’s Review, Derek looked forward to 
“resumed strong growth in income in 2007” as 
our fundraising strategy bore fruit. This has indeed 
proved the case. In 2007 the Foundation’s income 
grew by 46% to exceed £1m for the first time. 
This included customer donations from nearly two 
million holidaymakers, contributing 72% more 
than in 2006. 

EXPENDITURE 
Expenditure on programmes for destination 
countries in pursuit of our charitable objectives 
was again raised significantly in 2007 – by 31% 
to £713,688, with a growth of 21% for total 
charitable expenditure to £935,457. 

ADMINISTRATION COSTS
The total administration costs of the Foundation, 
including governance costs, administrative salaries 
and general overheads, represent 13.5% of total 
income (reduced from 15.3% in 2006).

GOVERNANCE COSTS
The governance costs of the Foundation, as 
defined in the 2005 Statement of Recommended 
Practice (SORP) for charities, represented 3.1%  
of total income (unchanged from 2006).

FUNDRAISING COSTS
Our fundraising costs were £68,208 in 2007 
(£44,247 in 2006). This cost reflects the increase  
in funds raised during the year.

BALANCE SHEET 
The Foundation closed the year with a balance 
sheet strengthened by 17% to £425,701, 
including cash and deposits of £335,402.

EXTRACT FROM THE AUDITED STATEMENT  
OF FINANCIAL ACTIVITIES  

YEARS TO 31 DECEMBER 2007 2006
£000

Total income 1100 751

Fundraising costs 68 44

Chartitable activities 935 775

Governance costs 34 24

TOTAL EXPENDITURE 1037 843

Net movement of funds 62 -92

TOTAL FUNDS  
CARRIED FORWARD 426 363

ANALYSIS OF INCOME  2007 2006
£000 

Consumer donations 962 555

Corporate donations 80 142

Grants receivable 37 33

In kind support 14 14

Investment income 7 7

TOTAL 1100 751

ANALYSIS OF EXPENDITURE 2007 2006

ADMINISTRATION COSTS £000  

Included in ‘Charitable Activities’ 115 91

Governance costs 34 24

TOTAL ADMINISTRATION 
COSTS 149 115

Fundraising costs 68 44

Charitable activities 
(not included above) 820 684

TOTAL EXPENDITURE 1037 843

Governance costs as % of total income: 3.1% 
Administration costs as % of total income: 13.5% 15.3%

TREASURER’S REPORT
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CHARITABLE ACTIVITIES  
GOVERNANCE COSTS 
FUNDRAISING COSTS 

INCOME GROWTH  
£000 2006 2007
Total income 751 1100

EXPENDITURE GROWTH  
£000 2006 2007
Total Charitable Expenditure 775 935
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BREAKDOWN OF EXPENDITURE 2007
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OUTLOOK
Funds are now flowing from new partners, 
enabling our programmes to expand and  
replicate in new destinations through 2008, 
primarily through international partnerships.  
2008 is yielding challenges in the economy,  
but with our breadth of industry support,  
the Travel Foundation is well placed to continue 
growing its income and developing its investment 
in effective programmes, hand in hand with  
our industry partners.

IAN AILLES
TREASURER



STAFF

SUE HURDLE  Chief Executive
JANE COLES Communications Manager
DAVID COWELL Head of Corporate Partnerships
TESS FORGAN Admin and Finance Officer
ELAN HEMMINGS Programmes Officer
SOPHIE KENNET Administrative Assistant
BRIAN KIMBERLING Communications Officer
WENDY MOORE Programmes Manager
RACHEL JAMES Programmes Officer
DAVID WESTON Company Secretary / PR Manager

TRUSTEES

TRICIA BARNETT
Tricia has been Director of Tourism Concern for 17 years. 
She has championed the development of awareness 
about the impacts of tourism on local people and their 
environments as well as the search for solutions such  
as Fair Trade in Tourism.

DERMOT BLASTLAND 
On 3rd September 2007, Dermot Blastland became 
Managing Director – UK, Ireland & Canada, for TUI 
Travel PLC after the successful merger of TUI Tourism 
(incorporating Thomson Holidays) and First Choice 
Holidays PLC. Dermot is the Director responsible for 
Sustainable Development on the Group Management 
Board. He has previously held positions as Managing 
Director of the Mainstream Sector of First Choice 
Holidays PLC, Managing Director of First Choice Holidays 
and Flights, Ski, Lakes and Mountains and President of 
Signature Vacations – First Choice’s Canadian Division. 
Prior to joining the company in February 1988, he was 
Commercial Director at Thomson and subsequently 
Managing Director of Portland Holidays.

MARK TANZER
Mark took over as Chief Executive of ABTA on  
1st September 2005. His background is in the private 
sector, where he has held senior positions in strategy 
and corporate finance in a number of industry sectors. 
Immediately prior to joining ABTA, Mark was Group 
Strategy Director of Centrica plc, the parent company  
of British Gas. Before that, he was Strategy Director of 
the Automobile Association, which was acquired by 
Centrica in 2000. While with Centrica, Mark spent 18 
months on secondment to the Home Office as Senior 
Director of the Immigration and Nationality Directorate, 
where he was responsible for a wide-ranging 
programme of change and reform. 

DINAH NICHOLS
Dinah is a Crown Estate Commissioner,  
a non-executive Director of Pennon Group plc  
(a water and waste company) and Chair of the National 
Forest Company and Groundwork North London.  
She was formerly Director-General Environment in 
DEFRA (Department for Environment, Food and Rural 
Affairs), with responsibility for sustainable development 
and environmental policy in the UK and internationally.  
She was the official head of the UK delegation to the 
2002 World Summit on Sustainable Development,  
which gave worldwide endorsement to tripartite 
partnerships such as the Travel Foundation.

FIONA JEFFERY
Fiona graduated from Edinburgh University with  
a BA in French and Spanish and MA Hons in Italian.  
Fiona joined the Marketing Department of Reed 
Exhibition Companies in 1986 and by 1988 she was a 
Group Marketing Manager. She then became Marketing 
Director in 1991. In 1992 she launched Arabian Travel 
Market in the Middle East and in December 1993,  
took over responsibility as Exhibition Director of World 
Travel Market as well as British Travel Trade Fair in 
1996. In 2000 she was appointed Group Director for 
World Travel Market & British Travel Trade Fair and 
Marketing and Business Development Director for Reed 
Travel Exhibitions responsible for the group’s global 
communications and strategic development. In 2005 
she become Managing Director, World Travel Market, 
and was appointed chairman in July 2007. In 1998 she 
founded, and is now Chairman of the international 
travel and tourism industry charity Just a Drop. She also 
held the position of President of the International Travel 
Trade Fairs Association 2004 / 2005. Fiona created and 
launched WTM World Responsible Tourism Day in 2007 
in association with the United Nations World Tourism 
Organisation (UNWTO), which takes place on the 12th 
November 2008 and is a global tourism initiative to 
highlight the issues and contributions travel and tourism 
companies can, and should, make to managing  
tourism responsibly.

JIMMY SKINNER 
(No longer trustee but staying on as founder.)
One of the founders of Action for Conservation through 
Tourism (ACT – the charity that played a leading role in 
the development of the Travel Foundation), Jimmy is 
also a trustee of the New Economics Foundation, and 
the Organic Research Centre at Elm Farm. His company 
Sustraco (the Sustainable Transport Company) is 
promoting the development and introduction of  
low-cost trams, known as Ultra Light Rail.

STAFF AND TRUSTEES
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ROGER HEAPE
Roger spent over 30 years in the tour operating and 
airline leisure industry in a variety of high profile roles 
including Commercial Director Thomson Holidays, 
Managing Director Intasun Holidays and latterly 
Managing Director British Airways Holidays. Roger 
played a leading role in environmental initiatives and 
received the ITT award and the Observer editor’s award 
in recognition of his contribution to sustainable tourism. 
He is a member of the New Forest National Park 
Authority and a board member of the Tourism Society. 

STEPHANIE DRAPER
Stephanie is Deputy Director of Forum for the Future’s 
Business Program. Forum for the Future, the sustainable 
development charity, works in partnership with leading 
organisations to create a sustainable future. With over  
ten years experience working with business on 
sustainable development and related areas, she leads 
Forum’s work on leadership, change, travel and tourism. 
Her focus is on finding practical, profitable and inspiring 
ways to make sustainable business a reality. Prior to 
joining the forum, Stephanie was head of CSR at the 
Work Foundation (formerly the Industrial Society) where 
she worked with a variety of organisations advising 
them on CSR strategy, stakeholder dialogue and social 
and sustainability auditing and reporting. Stephanie 
has written and presented extensively on sustainable 
development. She has an MSc in Conservation Biology  
and a BSc in Biochemistry and is a tutor on sustainable 
development at The University of Cambridge and  
a visiting lecturer at London Business School.

JONATHAN MITCHELL
Jonathan is the Tourism Programme leader at the 
Overseas Development Institute. He is a local and 
regional economic development specialist with a  
multi-sectoral focus on Southern Africa. Institutional 
analysis, socio-economic impact studies and financial 
analysis are also key research interests. He has worked 
for a range of multilateral and bilateral donor 
organisations in Africa.

HUGH SOMMERVILLE
Hugh retired in 2002 after 13 years as the Head of the 
Sustainable Business Unit, British Airways. Since then 
he has worked on a number of sustainability projects, 
mostly in the travel and tourism area. Hugh is active in 
Greener by Design, a Visiting Professor at the University 
of Surrey and a member of Camelot’s Corporate 
responsibility panel. 

JOHN DE VIAL
John is Group Director of Quality and Safety, Corporate 
Social Responsibility and External Affairs at the Thomas 
Cook Group plc. He is also a Director of the Association 
of British Travel Agents (ABTA) and the Federation of 
Tour Operators (FTO). John joined Thomas Cook in 2007, 
following the merger with MyTravel Group plc, where 
he was Director of Consumer Affairs. He was previously 
Holiday Services Director at Thomson Holidays / TUI 
UK, Managing Director of European Quality Assurance 
Services and The European Consultancy Limited and 
Consumer Affairs Director at ILG / Air Europe. John first 
joined the travel industry in 1980. 

NOEL JOSEPHIDES
Noel is the founding partner and Managing Director 
of Sunvil Holidays since 1973. He is a board member 
of AITO and the Chairman of AITO Trust as well as a 
board member of ABTA. Noel is the Chairman of AGTA 
(Association of Greek Cypriot Travel Agents and Tour 
Operators) and deputy chairman of ATOP (Association 
of Tour Operators to Portugal).

DUNCAN FISHER
Duncan was one of the founders of Action for 
Conservation through Tourism (ACT), which became  
the Travel Foundation. He has many years of experience 
in the fields of environment and development and has 
become an expert in establishing new charities, with 
expertise in charity management and governance.  
He also has experience of board membership of a public 
body (the Equal Opportunities Commission) and of a 
private enterprise (Dad Info Ltd). Duncan is currently 
CEO of two small organisations, the Fatherhood 
Institute (a charity) and Dad Info Ltd (a commercial 
venture). He advises Government on family policy  
work directly with ministers and occasionally the  
Prime Minister.

IAN AILLES
Ian has recently joined RCI GVN, part of Wyndham 
Worldwide, as Chief Operating and Finance Officer. 
Prior to that Ian had been at Thomas Cook since 1998 
in a variety of roles. Ian sat on the board of Thomas 
Cook from 2001 until 2007, a period of significant 
transformation for Thomas Cook. In that time his roles 
included Managing Director and Chief Financial Officer. 
He has also had a number of international roles in his 
career including non-executive Director of Thomas Cook 
India. Ian is also the Chairman of the UK’s Federation  
of Tour Operators (FTO). 
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